
 
 
 

Web Design Case Studies 
 

 

Following are case studies – discussions of the goals and 

challenges of a few of my clients whose websites I’ve 

redesigned. Each case study is accompanied by 

screenshots of the websites both before and after. 
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Women's Advantage 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



 
 

Women's Advantage 
http://womens-advantage.com 
 

This women's pelvic physical therapy practice is thriving and highly 

regarded - and prides itself on being a warm, inviting and safe space 

for women (and men) to come with their most intimate and 

challenging pelvic therapy needs. But Women’s Advantage’s 

website simply did not convey any of this warmth, nor the sense of 

safety, clean & open environment, and relaxed and caring staff that 

make up the essence of who they are. I spent time interviewing the 

owner and visiting the offices, arranged for a professional 

photographer, and designed a site that not only shows what a 

patient will see when she enters their space, but conveys to her the 

kindness and compassion that she will receive while she’s there. 
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Women’s Advantage, cont’d. 

 
Before:  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 



 
 

Womens Advantage, cont’d. 

 
After:  

 
             
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 

Great Labels 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Great Labels 
http://greatlabels.com 

 

This high-end designer clothing consignment boutique had just had 

a site redesign, and the results were sleek and beautiful except for a 

few nagging problems. The home page headers showed only 

models’ faces, creating the impression that the site was perhaps a 

beauty supply store or hair salon, not a fashion boutique. In addition, 

the color palette was slightly off; it was not correctly matched to the 

exact color of the logo. Then there were some items on the page 

that didn’t pop as they should; some copy needed editing, especially 

the bold headlines on the home page header, and there was a great 

showcase feature that could be highlighted on the site but wasn’t. I 

advised the client on obtaining new photos, and with them I 

configured new home page banners, and wrote new copy to clearly 

convey the high-fashion focus of the shop. I also corrected the color 

palette to match the design elements to the logo in addition to other 

upgrades discussed below..  
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Great Labels, cont’d. 

 
Before – Header 1:  
   
                                                                                                      
         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
After – Header 1:     
 
 
 
 
 
 
 
 
 
 
 
 
After – Header 2:    
 
 
 
 
 
 
 



 
 

Great Labels, cont’d. 

 
Before – Header 2:    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
After – Header 2: 
 
      

                     

 
 
 
 

 



 
 

Great Labels, cont’d. 

 

There also were problems with the footer: pale grey social media 

buttons almost disappeared against the background, and the eBay 

logo placed on the footer without explanation created an 

inconsistent message; that perhaps Great Labels was an eBay 

store, not a brick-and-mortar shop on Wilshire Blvd. in Santa 

Monica. I changed the color of the social media icons to match the 

logo color and make them pop against the dark background, and I 

also added a bank of colorful social share buttons to encourage 

visitors to share the site with their friends and followers. Meanwhile, 

I moved the eBay logo to the inside page where eBay sales were 

featured as a separate entity from the physical store. 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 



 
 

Great Labels, cont’d. 

 
 
 
Before – footer:  
 
 
 
 
 
 
 
 
 
 
 
 

After – footer: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 



 
 

Great Labels, cont’d. 

 

Finally, the client had an active Instagram site where new finds at 

the store were featured and updated constantly, but her website 

didn’t showcase these new finds. I brought in a feed from the 

Instagram site so that those ever-changing new items at the store 

would be featured on the site automatically, and I added a new tab 

to the menu, labeled “This Just In At Our Store!” which linked to the 

feed. 

 

 

 

 

 

 

 
 

 

 

 

 

 
 



 
 

Great Labels, cont’d. 

 

Behind-the-scenes, I found that plugins and settings had not been 

installed to provide the highest search engine optimization or protect 

against hacking and viruses. I installed and configured plugins to 

drive traffic, enhance social media sharing, and secure the site from 

invasion. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 



 
 

 
Selina Maitreya 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Selina Maitreya 
http://selinamaitreya.com 
 

Selina’s site had great content; it simply needed an update on the 

front page. The first problem: “Too many words,” as Salieri famously 

said in Amadeus. (OK, he actually said, “Too many notes,” but you 

get the picture.) The words were good, but the page simply didn’t 

invite the visitor to read them. The home page needed visuals. 

 

Another problem was the lack of a definitive “Who is she?” 

declaration. The headlines on the screen described the effects of 

what Selina does. But what does she do? This question needed to 

be answered before the visitor got to anything else. 

 

So I did some copy editing, I devised a new layout, and I 

incorporated visual elements that represented her services as four 

main components. 

 

And you might not notice it right off the bat, but we changed the title 

of her site altogether! Having her name as the title didn’t tell the 

visitor what the site was about; the new title did. We placed her 

name directly below that new title so that her presence was kept 

front and center. 

http://greatlabels.com/


 
 

Selina Maitreya, cont’d. 
 

Before:  
 

 



 
 

Selina Maitreya, cont’d. 
 

After:  
 

 

 


